	Creative / Digital / New Media

Development Services Demand Study – Executive Summary

	Definition: The Department for Culture, Media and Sport (DCMS) defines the creative industries as those which:

“have their origin in individual creativity, skill and talent and which have a potential for wealth and job creation through the generation and exploitation of intellectual property.”

	BACKGROUND

	Introduction

Manchester Enterprises was commissioned by the Creative Industries Development Service (CIDS), with funding from the North West Development Agency (NWDA), to provide a quantified evidence base which will underpin the development of business services for the Creative / Digital / New Media Sector across Greater Manchester (GM).
This report aims to help provide CIDS and relevant partners with an executive summary of the main issues identified within the research undertaken with the Creative / Digital / New Media sector during 2007. It is designed to help strategic partners develop an informed, market driven development strategy in order to make the industry and its workforce more competitive. 

More specifically the study aims to offer the following:-

A mapping of the sector and associated cluster: i.e. using national statistics, survey data and other supporting local evidence to identify the nature of the sector and to highlight supply chain activities.

A desk review of relevant sector research: including a review of research into the digital media sector, and research undertaken in relation to the proposed BBC move. 

A review of demand for business services: helping CIDS and other partners to identify,  quantify and  provide information in relation to the provision of future business support services.
	National Context

The Creative / Digital / New Media sector produces around 7% of the UK’s GVA, generating over twice as much value added as tourism. The sector is now comparable in size to the financial services industry and accounts for almost 120,000 businesses, 1.8 million jobs (1.4 million employees plus a significant number of self-employed) and over £13bn of exports
.

Over the last five years, the Creative / Digital / New Media sector has been growing at a faster pace than the national economy, further enhancing its critical importance to the UK, driven in particular by growth in Digital Content (including Audio-Visual / New Media).

Creative / Digital / New Media industries are predominantly located in London. The capital accounts for almost one third of the sector within the UK.  However, outside of the capital it is the regional ‘core cities’ that are leading the second wave of creative locations. 

The Creative / Digital / New Media industries are clearly recognised as a key driver of future growth in the economy at a regional level in the North West Regional Economic Strategy (and one of the Regional Skills Priority Sectors)
.

However challenges remain, in particular the relative ‘thinness’ of a high value business economy within the region and hence weaker demand for high level skills, which remains a barrier to the development of the knowledge economy in the North West, as it is in most English regions.

	LOCAL ECONOMIC CONTEXT

	The Manchester City Region (MCR)

The MCR is the North of England’s creative centre and is home to many of the nation’s key higher education, cultural and media production assets that will drive the future development of the sector. In 2003, the City Region economy generated an estimated £48 billion of GVA, representing just over half (51%) of the North West’s total economic output and 5% of the UK total
.   

Economic Output Trends

In 2003 the Creative / Digital / New Media sector generated £2.7bn economic output (Gross Value Added) in the City Region (GM: £1.9bn), accounting for nearly two thirds or 63% (GM 46%) of total output from the sector in the North West.  Between 1998 and 2003, GVA grew faster (MCR:3.8% p.a. GM: 5.5% p.a.), than both North West (3.2% p.a.) and national average (3.5% p.a.). The sector’s GVA growth (3.8% p.a.) is also forecast to grow faster than the NW (3.4%) and national average (3.7%), equating to a total increase of £2.2bn between 2006 and 2021.

Employment Trends

The sector had an estimated 77,100 employees within the City Region (GM: 60,000) in 2004, accounting for 60% of the NW's total. In addition, there are a significant proportion of self-employment and freelancers, which represent almost a third of the total number of jobs in the sector in the NW.  Between 1998 and 2003 growth in the number of employees within the sector (MCR: 1.8% p.a. GM: 3.4%p.a.) was more than twice the national rate (0.7% p.a.) and well above the NW average (1.2% p.a.)
.

Employment is forecast to increase by at least +18,400 between 2006 and 2021, equating to a higher annual growth rate (1.2% p.a.) than the NW (0.8% p.a.) or national average (0.7%p.a.). Under an accelerated growth scenario, the sector is forecast to create an additional 6,600+ jobs over and above the reference forecast.

Employment data and forecast job growth: the net in year increase between 2021 and the level in 2006

Creative / Digital / 
New Media 

Number of employees and forecast 2006-2021
‘In-year’ figure
2004

Net ‘in-year’ increase in level
2003 vs level in 1998

Reference Forecast
2006 to 2021 (UK fig’s)

Accelerated Scenario
2006 to 2021 (UK fig’s)

Employees
(absolute)

% of total
employees in area

Number of
employees
+/-

Percentage
 per annum
(%pa)

Number of
employees
+/-

Percentage
 per annum
(%pa)

Number of
employees
+/-

Percentage
 per annum
(%pa)

Great Britain

1,409,200
5.4%
+45,300
+0.7%
+201,800

+0.7%

North West 

128,600
4.2%
+7,300
+1.2%
+20,100

+0.8%

Manchester City Region

77,100
5.2%
+6,400
+1.8%
+18,400

+1.2%

+25,000

+1.6%

Greater Manchester

59,700
5.0%
+8,800
+3.4%
+14,000

+1.2%

+18,900

+1.6%

Source: Annual Business Inquiry, ONS;  The Greater Manchester Forecasting Model, Spring 2006 Update




	BUSINESS CLUSTERS
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	Geography: The majority of businesses within the Creative / Digital / New Media sector are concentrated within Manchester City Centre, Salford, Stockport and Trafford – with other smaller clusters and niches located across Greater Manchester, in Bolton, Rochdale, parts of Oldham and Tameside. 
Sub-Sectors: Based on DCMS definitions, four Creative Industries sub-sectors are identified in this research:-

Digital Content (Audio-Visual / New Media) (film, broadcast media, new media, music etc)

Publishing (Books and Press) 
(publishing, literary works, press agencies)

Performance (performing arts, live entertainment, theatre, dance etc)

Visual Art and Design (contemporary visual arts; architecture; design, fashion etc).

Data source: CIDS Management Information

	DIGITAL CONTENT (AUDIO-VISUAL / NEW MEDIA)
	PERFORMANCE
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	PUBLISHING (BOOKS AND PRESS)
	VISUAL ARTS
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	Sub-sectors: In 2004, the largest sub-sector in the city region by number of employees
, is Digital Content / Audio-Visual (30,700), followed by Visual Arts (26,700), Publishing (15,900) and Performance (4,000).  Between 1998 and 2003 employee levels increased in Performance (+5.3%p.a.) and Digital Content (Audio Visual / New Media) (+4.2% p.a.), but decreased in Publishing (-1.5% p.a.) and Visual Art
(-1.2%p.a.).  Compared with the national average, the MCR has a higher proportion of employees within the Visual Arts sub-sector (1.2 times as many), however it has less than the national average employed within Digital Content (0.9), Performance (0.9) and Publishing (0.8).  

In terms of geography, Digital Content (Audio Visual / New Media) and Performance sub-sectors are concentrated within the centre of the conurbation, whereas the Visual Arts and Publishing (Books and Press) sub-sectors also have clusters across Greater Manchester including concentrations of businesses in Bolton, Trafford, Stockport and Saddleworth, East of Oldham and Tameside.


	OCCUPATIONS
	Occupation Group:
	GM
	NW
	UK

	The Creative / Digital / New Media has a high profile of professional jobs including advertising executives, architects, artists, sculptors, writers, press officers, editors, actors, designers, journalists, photographers, filmmakers, theatre and radio producers and film directors. In addition to these professions, there is also a high number of technical jobs, such as computer software designers and programmers, architectural technicians, visual and audio technicians and electronic engineers. 

The other key areas of employment are management and administration. Within GM the proportion of the creative workforce who are Managers or Senior Professionals (24.2%) is higher compared with the NW (21.0%) and UK (20.9%) average.
	Managers and Senior Officials
	24.2%
	21.0%
	20.9%

	
	Professional occupations
	24.2%
	25.8%
	24.1%

	
	Associate Professional and Technical
	27.1%
	25.5%
	29.4%

	
	Administrative and Secretarial
	6.1%
	8.0%
	9.0%

	
	Skilled Trades Occupations
	8.0%
	8.0%
	6.3%

	
	Personal Service Occupations
	0.0%
	0.3%
	0.6%

	
	Sales and Customer Service Occupations
	1.6%
	2.8%
	2.4%

	
	Process, Plant and Machine Operatives
	2.8%
	2.9%
	2.5%

	
	Elementary Occupations
	6.0%
	5.6%
	4.8%

	
	Source: Annual Population Survey, ONS (Four quarter average, 2006)

	QUALIFICATIONS
	Qualification Level:
	GM
	NW
	UK

	The table opposite compares the labour market occupation profiles of the creative industries in Greater Manchester
, the North West and UK.  

The focus on high skill occupations such as managers and professionals means that over half (55.7%) of all employees within Greater Manchester’s creative industries are qualified to NVQ  Level 4 or above; and only 3.2% have no qualifications
. This qualification profile compares favourably with the UK, where 54.0% have a Level 4+ qualification and 3.8% have no qualifications.

The qualification profile of the sector can also be compared to the profile of the GM economy as a whole, where 28% of those economically active are qualified to Level 4 or above, and 12% hold no qualifications. 
	NVQ Level 4 and above
	55.7%
	48.2%
	54.0%

	
	NVQ Level 3
	15.3%
	20.0%
	13.6%

	
	Trade Apprenticeships
	3.3%
	5.5%
	3.6%

	
	NVQ Level 2
	10.7%
	9.9%
	10.9%

	
	Below NVQ Level 2
	8.7%
	11.1%
	8.2%

	
	Other qualifications
	3.1%
	2.3%
	5.9%

	
	No qualifications
	3.2%
	2.9%
	3.8%

	
	Source: Annual Population Survey , ONS (Four quarter average, 2006)

	SKILLS
	Skills Difficulties (Gtr. Manchester):
	C/D/NM

Sector
	Whole

Economy

	Like many other sectors, the Creative / Digital / New Media sector has been experiencing a shortage of skilled labour with high level technical skills, especially in advanced computer programming  software design and computer aided - digital design.

Around 8% of Creative / Digital / New Media employers reported hard-to-fill vacancies and over two-fifths (43.2%) of the vacancies reported by the sector during the 2005 survey were described as hard-to–fill,  with sales-related positions, architects and digital design engineers the most frequently mentioned occupations. A lack of specific technical skills is felt to be the main reason for these recruitment difficulties.

This labour skills shortage both limits the capacity for companies to grow with market demand and also presents an issue of labour retention for businesses within the sector. 
	Vacancies as % of total employment
	3.2%
	2.7%

	
	% of establishments with vacancies
	16.9%
	19.7%

	
	Hard-to-fill vacancies as % of vacancies
	43.2%
	28.1%

	
	Hard-to-fill vacancies as % of total employment
	1.4%
	0.8%

	
	% of establishments with hard-to-fill vacancies
	8.2%
	6.5%

	
	All skill-shortage vacancies as % of vacancies
	36.0%
	26.7%

	
	Skill shortage vacancies as % of total employment
	1.2%
	0.7%

	
	% of establishments with any skill shortage vac’s
	5.8%
	6.2%

	
	Skill gaps as % of total employment
	5.6%
	4.7%

	
	Source: National Employers Skill Survey. LSC 2005

	EMPLOYMENT BY SUB-SECTOR
	Employees:

	Digital Content: was the largest sub-sector in 2004 in GM (25,400 employees MCR: 30,700), but the proportion of all employees who work in Digital Content (GM & MCR both 2.1%) is actually less than in GB (2.2%) but higher than the NW (1.6%).

This is changing however, with Digital Content the fastest growing sub-sector between 1998 and 2003 (7.2% p.a. MCR: 4.2%), with a net increase of 8,400 employees.
	
	‘In-year’ figure
2004
	Net ‘in-year’ increase in level
2003 vs level in 1998

	
	
	Employees
(absolute)
	% of total
employees in area
	Number +/-
	Percentage
 per annum
(%pa)

	Publishing: had 12,300 employees in 2004 (MCR:15,900), and It is already a smaller sector in GM (1.0% of all employees) than nationally (1.3%) but is the same as the NW (1.0%). 

Between 1998 and 2003  this number decreased more rapidly in GM (-2.7%) than in GB (-1.5%) or the NW (1.4%). The number of employees in the MCR decreased at the national rate (-1.5%). 

Performance: was the smallest sub-sector in 2004 in GM (3,700 employees MCR: 4,000), however the proportion of employees in Performance (0.3%) is the same as GB (also 0.3%), but slightly higher than the NW (0.2%). 

Between 1998 and 2003 the number of employees actually decreased (-1.9%), compared to growth in the NW (3.3%) and GB (1.6%). However, the city region (5.3%) grew much faster. 

Visual Art and Design: had 18,800 employees in 2004 (MCR:26,700), which is a slightly higher proportion of all employees in GM (1.6% MCR: 1.8%) than in GB (1.5%), but similar to the NW (1.5%). 

Between 1998 and 2003 the number of employees decreased more rapidly in GM (-4.5% p.a.) than the NW (-1.7% p.a.), whilst nationally the sub-sector grew over the period. 


	Digital Content (Audio-Visual / New Media)

	
	GB
	581,600
	2.2%
	39,600
	1.2%

	
	NW
	48,700
	1.6%
	9,600
	3.7%

	
	MCR
	30,700
	2.1%
	6,600
	4.2%

	
	GM
	25,400
	2.1%
	8,400
	7.2%

	
	Publishing (Book and Press)

	
	GB
	337,900
	1.3%
	-33,100
	-1.5%

	
	NW
	31,800
	1.0%
	-2,400
	-1.2%

	
	MCR
	15,900
	1.1%
	-1,500
	-1.5%

	
	GM
	12,300
	1.0%
	-2,100
	-2.7%

	
	Performance

	
	GB
	79,300
	0.3%
	7,100
	1.6%

	
	NW
	6,500
	0.2%
	1,100
	3.3%

	
	MCR
	4,000
	0.3%
	1,100
	5.3%

	
	GM
	3,700
	0.3%
	-100
	-1.9%

	
	Visual Arts

	
	GB
	401,700
	1.5%
	12,300
	0.5%

	
	NW
	41,300
	1.4%
	-4,300
	-1.7%

	
	MCR
	26,700
	1.8%
	-2,000
	-1.2%

	
	GM
	18,800
	1.6%
	-3,200
	-4.5%

	
	Source: ONS, Annual Businesses Inquiry


	BUSINESS CONSULTATION: RECRUITMENT
	

	Employment: The majority of businesses interviewed in the sector either did not have any employees, i.e. were sole traders (45.6%), or had between 1 and 10 employees (43.4%)
. However over a third (39.1%) said they expected to grow the number of employees over the next 12 months.

Vacancies are proving hard-to-fill in almost a third (30.5%) of the businesses interviewed, much higher than the national average. However, these were more likely to be concentrated within two sub-sectors: Digital Content (35.7%) and Visual Arts (46.7%). Recruitment difficulties were most likely to be experienced by  businesses with more than 10 employees (36.8%).

Entry Routes: The most common entry routes into the sector are through relevant experience (58.7%), formal qualifications (37.3%) and portfolio / track record (36.8%). Informal employment and volunteering is also particularly important in the Performance sub-sector (23.3%).  College and University leavers are the most likely group to be considered for new vacancies (64.7%).

	BUSINESS PROSPECTS
	TRADE, MARKETS, CUSTOMERS AND SUPPLIERS

	Turnover: The majority of the businesses interviewed had maintained or increased their turnover in the last twelve months (82.2%), and expected it to increase in the next twelve months (72.3%).   The majority of businesses are aiming to grow over the next three years (80.2%), with those that employ more than ten people (92.3%) the most likely to have growth plans, and Publishing (65.9%) businesses the only sub-sector that has significantly lower growth expectations.

Growth Prospects: The most commonly mentioned growth route was through increasing turnover / sales with the existing product / market mix (78.8%). This growth is most likely to require more staff (67.8%) and capital investment (61.8%).
Challenges to Growth: The most commonly mentioned challenges that businesses expect to face over the next 2-3 years are Other (27.9%), Competition (27.9%) and cash flow (20.7%). The businesses most likely to say they face no obstacles (11.2% overall) are in Publishing (16.7%), or have between 1 and 10 employees (15.4%).
	Main markets: Just over a third (36.5%) of the businesses interviewed consider their main markets to be in the UK, while just over a quarter consider the NW (27.5%) or GM (27.2%) to be their main market.  

Customers within the Creative / Digital / New Media sector: were mainly Arts Organisations and Venues (36.4%), Graphics / Communications / Web Design (31.8%) and Broadcasting / Media (31.4%)

Customers outside the Creative / Digital / New Media sector:  Almost two-thirds (65.0%) of businesses currently buy or sell to other businesses outside the Creative / Digital / New Media sector.  However their customers were most likely to be from the Public Sector (34.7%).

Exports & Imports: In total, just under a quarter (23.0%) of the businesses questioned had trade links outside of the UK. Of those businesses which don't have trade links outside the UK, just under a fifth (18.7%) have plans to make links in the next two years. 

	INNOVATION AND NEW PRODUCTS
	INTELLECTUAL PROPERTY

	New Products and Innovation: In the last 12 months, new or significantly improved products have been introduced by just under half (47.7%) of the businesses interviewed.  Of those businesses who have introduced new or significantly improved products, just under a fifth said they are products completely new to the market (19.3%).    

Brand new products: are most likely to have accounted for up to 20% of turnover over the last three years (27.9%), however significant numbers said they made up 20-50% (17.8%) or over 50% (16.4%)
	Intellectual Property: is regarded as the main way in which businesses in the sector protect the rights to their work, with over three-fifths (60.9%) stating this as being a significant issue for their business.  

IP was more likely to be reported as a significant issue by businesses in Digital Content (69.1%), for larger businesses - those with more than ten employees (68.4%) and those businesses which base their business model on providing content (87.4%).  

	DEVELOPING BRANDS

	Developing a Brand: Specific brands have been developed by over two-thirds (70.7%) of the businesses interviewed. The businesses most likely to have a brand are those that operate in the Digital Content (76.9%) or Performance (73.3%) sub-sectors.  The majority (63.0%) of businesses interviewed said it was easy to develop a brand. However, businesses that have over ten employees (35.5%) and those that base their business model on being Experience (36.9%) or Content (46.9%) providers said they find it a bigger challenge to develop a brand which is recognised in the market.

	BUSINESS SUPPORT AND NETWORKS

	Mainstream business support: services are generally considered to lack sector-specific knowledge, and commercial awareness, whereas sector specific agencies are generally highly thought of.  There is a perception that business support is focused on start-up businesses, with a lack of specific support (led by the sector) for established / high growth businesses wanting to expand.

Formal local business / development networks: are accessed by a third (34.2%) of the businesses who were interviewed. Use of formal networks is most common amongst Digital Content (39.8%) and Visual Art and Design (35.9%) businesses, and / or businesses with more than ten employees (53.8%).
Satisfaction with networks: Respondents were positive about the trade and sector networks they used (59.4%), with CIDS the most commonly mentioned network used by businesses (36 businesses). There was strong evidence of demand for networks that are both specific to the Creative / Digital / New Media sector and that are also accessible to local businesses i.e. regular local meetings or events run “for the sector, by the sector”.

	PERSPECTIVES ON GREATER MANCHESTER

	Manchester as a business location: Businesses were asked to give their opinion on a range of local issues in Greater Manchester including:- image as a place for developing and growing their business; availability of talent and creative staff; the availability of office space, transport, communications infrastructure (access to Broadband); access to customers and suppliers; the presence of networks (formal and informal); and to provide opinion on business support services in general.

The factors coming out ‘top’ in the survey include the availability of talented and creative staff, access to communications (Broadband), image as a place to do and grow their business and access to customers and suppliers, with over four-fifths of businesses saying these are ‘good’ or ‘very good’ within Greater Manchester. The issues that received the lowest satisfaction scores were for the quality of business support services in general and the availability of quality office space, with just over half of businesses saying these are ‘good’ or ‘very good’.


	DRIVERS OF CHANGE
	

	The main external drivers of change affecting the Creative / Digital / New Media sector are summarised below:- 
(See full report for the drivers affecting each sub-sector).

	Social
	Technology

	· Social networking and online communication are changing the way content is shared, shaped and produced.

· Changing demographics, including growing affluence and Personal Disposable Income, and an ageing population, are changing demand patterns and markets.
· Increasing numbers of single households are driving demand for more items, of a more compact nature. 

· Celebrity cultures are driving new marketing channels.
	· Technological progress, convergence and awareness are driving demand for audio-visual products and content.

· Internationalisation, online commerce and digitalisation are opening up new markets.
· Loss of traditional customers is driving increased accessibility through new means, for example in Performance, to attract different customers.  

· Some sectors are limited by form, and the inability to substitute people for technology, for example in performance, so location and property remain paramount.

	Political and Legal
	Economy and Business

	· Intellectual Property, Piracy and Legal Rights are complicating issues of remuneration.

· Changes to funding structures are affecting the sustainability of sectors reliant on public support, namely Performance and the Visual Arts.

· Culture as a form of regeneration is driving support for flagship cultural schemes to promote the city, such as Manchester International Arts Festival.
	· Market diversification, segmentation and polarisation are altering demand patterns.

· The rapid changes within the sector are driving significant demand for new skills, with skills gaps emerging (locally and nationally) particularly for ICT- technical skills. The implication is for more demand led education provision and an increasing focus upon graduate attraction and retention in the MCR.

· New marketing and advertising routes are required to keep hold of or attract new customers.  

	KEY FINDINGS AND MESSAGES

	The Manchester City Region has strong clusters in several Creative / Digital / New Media sub-sectors, which are primarily focused within Manchester city centre.  It is a highly complex and fragmented sector with a wide differentiation in products and services offered, business models utilised, markets and supply chains.   The structure of the sector in the MCR is made up of predominantly small and micro businesses with a significant and increasing) number of businesses employing over 50 employees (247 businesses or 2.1%).   There are a few large companies (including the BBC, Granada, and the Granada Media Group) which act as key assets and drivers for the sector economy. However the trend over the last five to ten years has been for large companies to reduce direct employment, relying more on micro enterprises and freelancers as suppliers, a process which is leading to a ‘growing tail’ of small enterprises (less than 10 employees), that are 'splintered' into small, specialist, and highly collaborative niche sectors, such as Digital Content, and or Animation. 

The MCR has the largest cluster of Creative / Digital / New Media enterprises outside London and represents 55.3% of businesses and 60.0% of employees in the sector within the North West.  The sector benefits from the conurbations growing and diverse labour market which acts as a hub for creative talent within both the region and wider Northern economy. 

While Manchester is perceived as a good place for creative businesses, opinion in the sector remains mixed on whether it has achieved the critical mass needed to be both sustainable and competitive in a global marketplace. That is a growing perception that the Creative Industries sector hasn't yet achieved the critical mass / agglomeration effects reported in London, in terms of the size and scale of job opportunities (to attract and retain talent), size and diversity of markets (both national and international) and the productivity gains (as seen in London) from having a ‘critical mass’ of businesses which are densely clustered within the conurbation.  There is therefore an immediate opportunity for greater development of the broader Manchester 'Creative brand’ in order to attract talent, business and companies to the region as well as supporting businesses in accessing wider market opportunities outside the North West.   

Critical factors for the future success of the sector also include the supply of talent and skills. There is a strong supply of graduates within the MCR, however the retention of talent remains a particular challenge. London is frequently cited (in this study) as the main push factor away from the area (due to the number of career opportunities), particularly for highly skilled talent looking to progress their careers after working three to five years in the MCR, but also looking for a location which provides them with a high, lifelong level of insurance against under- and unemployment.  The pull of London has, in some businesses, caused significant wage increases (sometimes in excess of London earnings) within the MCR in order to attract and retain talented employees.  

Looking at opinion on entry routes into the sector, suggests that these are fairly restrictive, relying heavily on a combination of graduate level qualification and voluntary work experience.  It is therefore difficult for many local residents to ‘find their way in’ to work in the sector, which if this situation persists - effectively reduces the talent pool from which the sector can draw upon.  In terms of specific skills difficulties, the businesses interviewed reported that recent entrants, graduates in particular, tend to lack the specific technical skills they need, as well as sales, marketing and business development skills. However in some cases, businesses preferred to stress that attracting and retaining creative talent / thinkers was more important for the sectors future. 

The Creative / Digital / New Media sector in the MCR is buoyant and optimistic about its growth prospects, a reflection of the significant levels of employment and GVA growth enjoyed by the sector over the last five years.  Growth patterns are driven in part by global trends which are outside the influence of local and regional policy.  However there is a strong reliance on regional markets including the public sector, finance and professional services, and in particular growth in the real estate and construction / property sector.  There is a high level of innovation in the sector, also a key driver of growth, however the ability to bring innovative products and services to the marketplace is restricted by a reported ‘low willingness to take risks’ in the regional and national markets which the sector supplies.

Sector specific support services which provide information, contacts and networking opportunities, including CIDS, are perceived as performing well. Along with trade associations these are the preferred source of support and information on the sector. Non-specific business support services are not rated as highly. There is demand for specialist support for established / high growth businesses wanting to expand. This would include better access to business finance and specialist legal / professional services, tailored training and business leadership mentoring from within the Creative Sector.

Finally, there is an emerging perception that rents in the city centre are becoming heavily over-subscribed, particularly within small enterprises. More research is needed into property prices, particularly to identify which types of accommodation in the city centre are most over subscribed. This could also address whether there is potential to build geographic clusters in other parts of the sub-region which are already attracting niche clusters, including city fringe areas such as Chapel Street in Salford, areas of east Manchester, and other growth clusters located within outlying towns and semi-rural areas.

	Prepared by: 
Manchester Enterprises - Strategy and Research Team;
Churchgate House, 56 Oxford Street, Manchester, M60 7HJ; 
Telephone: 0161 2374425;  
E-mail: research@manchester-enterprises.co.uk
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� Source: DCMS


� NWDA 2006: Northwest Regional Economic Strategy: Regional Regional Sectors – Transformational Action 27


� Source: Greater Manchester Forecasting Model (GMFM), Spring 2006 Update


� ONS, Annual Business Inquiry


� ONS, Annual Business Inquiry


� ONS data on qualification levels not available for the MCR.


� ONS, Annual Population Survey


� The survey sample drawn for the consultation was representative of the profile of the sector as a whole
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